








“We realised we needed to use the materials they know, because this was part of their ]mnw]r.bdgc.
You see how they know the world through their practice.

o her torms, But Levien is quick to point out
that it’s not that simple. Some picces belong o
one party much more than the other - the
Moroso daybeds are more Doshi’s, the Swallow
cutlery and Melba glasses, both for Habitat, are
more Leviens: Then there is a whole grey area
where I'm':.' can't decide whar came from whom

This diwe

s approach has made them very
dilficult o |\i!_;|.'|l|||.!||.|||.'. ironnic .|||_-.' i q'u.'.-.:ll:.' thiat
]'I:\ I:||.|\.':'| |||.:|.I.!.|.' i Iil'llr‘ kl.'l.'lh.'r o .II\F\IILIE ]'I
themy {-Irl'll_'_!::lln'r -;']'u|r Company Irrel asked che
duo o -:|-:'-\.'.;_"|| an interaction project ]'irr.i\.."ll
because they aren’t interaction designers, and
Herman Miller commissioned them o design
office furniture before they had branched our

of product design. But working wich the

designers is inevitably gaing o be a bir of 2
gamble - there is no way of rh.l'.l.:l'.‘-'ill..\.u which
way the Doshi Levien scesaw will fall.

One of the practices srrengths lies in being
able to spot holes in the marker. The pair is
currently searching for a manufacturer with the
parts to produce a series of unusually shaped
umbrellas, which they hope will join the shoes in
updating the traditional notion of classic English
style. They've also introduced pots and pans for
international food into Tefals product range,
with culrural feferences dﬁ_-::l.".llil::_; the bases,
Tellin

rather than a studio

v they call themselves a design office

"1|||| El:llh.l.'\\ '.'h.ll.r LI:‘IIIIJII:'r':'
uneil theres thar chird paroy,” says Levien. They
.||'li'l'.||_u..|l manubacrers whise ;1:|u_|||u;w. 1||:__1.
think are in need I.:III:||11Ju|ru'|:|::u.'|||..

Drespire their utilitarian swarting point, Doshi
doesn't like to think of the practice as problem
solving. “For me design 15 abour an actitude,
It's how you conduct your everyday lives — it's
in gestures like how you cook, lay your rable or
make your bed. 1 really miss the care thar used
to be invested in objects. Most of the things
that we use aren’t beautiful. If you buy an
umbrella, vou don't want it like women want

their shoes, 1'd like the world o be surrounded
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by things that I'd actually buy, In the most
blatant way [ like well-made things,”

“5he’s an unashamed matenialist,” Levien says,

“Why does everyone want to be serious?”
Dashi continues, now in a higher pinch,
“Deesign should learn from fashion and
..I;_':.|r.||r||||,_r You know, to have that sense of
‘pick me up'.”

It is no coincidence that both cite fashion
designers and railors among their inspirations,
‘ii\.l:lr'.;; H.:lrl'u'r.l!_';.l. Martin Grant = a designer who
IEnOnc: rrends, cond CAIFATINE ON PATTErn CUlming
and railoring — and ilor Jussara Lee. They design
produces with meticulous amention 1o form, bur
embellishment is as integral 1o the piece as it is

o a Bal

:'w.'i..li:.'l dress, "When 1 was ar college |
spent ime life deawing, studying the body o gai

a maore sculprural, expressive sense to my work,
'\:I.:u * [ Loy i\.'!'l.

It was this tailored approach 1o design thar
made them want to create a shoe. They wanted
to work with “makers”, using traditional
processes and techniques to design something
contemporary. They pitched the idea, called
Apprentice, to the Arts Council, and were
given funding.

A couple of days fater, we're in a taxi on the
way o lahn Lobb, where Daoshi is :_glrinl_'. o Iy
on one of the shoes for the first nime .'\I-.'_:1E1"1-:
II1||:I|.|.;‘_'!| the doors is like enter ing Dickensian

the scent of

England. The air is oppressive
leather is overwhelming — and there’s hardly
any daylight. A couple of shoemakers are
harndsg ul'llll.::.:-_' wooden lases
teet taken from measurements. An .|JJ'I!|'.||:1L'I:|:\|.'|.|.
library of nearly 12,000 of these lasts is stacked
from foor w ceiling. “Theres something so
personal about them.” says one of the makers,
picking up one that was for Princess Diana,
“Theyre like mummies, really, aren't they®”
"We started thinking we'd do really wild
shoes,” says Dhashi. “Bur we went in with the

approach that we really wanted to learn about

abstracts of clients’

With very sif p]c de."\.:lgl'li.-
have 4 choice. “There

ey didnt

In m

were 1 lot of matenial constraines,” adds Levien.

They talk of the shoe structurally,
as if it is architecture.”

Dashi sits down to oy it on. It’s a clasic court
shoe in shape, but the glossy green crocodile skin
muakes it entirely different from the twee models
lining the shelves. The other pair, awaiting
completion, has a grey, lizard-skin upper with a
hlack patent wecap and silver kad ||m|1!:. J"l.lrhmlgh
Levien's pairs look more sober, on closer inspecrion
you see how the leather has been layered so i
i

The shoe hts pertectly and Doshi is delighred.

looks like the shoes have been wr

In many ways, it has been quite a self-indulgent
project, with the duo learning more abour the
process of shoemaking than the shoemakers
have learned abour contemporary design. But
John Lobb hasn't ruled our working with them

again, and “contaminating” such a dyed-in-the-
wool establishment would certainly be an
achievement. “[r's whar really gers us going -
we like 1o be a bridge 1o the processes and bring
something from owside. Thars our ambition,”
says Levien. “To find the best makers in the

world and work with them.” ¥




